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1. INTRODUCTION

1.1  The value of sustainability at 360°
In order to understand at best the purpose of this document, the concept of sustaina-
bility must be clarified. Fairy often in collective imagination, this concept is associated to 
the environment. Sustainability, however, means much more than that. The envi-
ronmental framework includes the constant search for means and instruments, not only 
to minimise the impact of consumption on the environment, but also to find comprehen-
sive and final solutions to the exploitation of the increasingly scanty resources provided by 
the environment. This also means recognising one’s responsibilities towards one’s 
stakeholders and to the surrounding community. Taking care of the relationships 
with one’s community fully falls within the social dimension of sustainability. These are the 
bases for drafting this report, which aims to be a targeted process to acknowledge the so-
cial and environmental commitment of the stakeholders involved in the world scenario of 
motorcycling. If on the one side the purpose is to share with internal stakeholders (pilots, 
teams, organisers, sponsors, tracks) any mutual values and objectives, this report shall be 
addressed to external stakeholders (fans, community, sponsors) with a view to communi-
cating the targets achieved. This document intends to foster dialogue with the different 
parties involved by providing qualitative and quantitative data on the KiSS Mugello 2016 
programme and on the results it obtained.

1.2 Sustainability in sports
Twenty years have passed since the Canadian David Chernushenko started to talk about 
“sustainable sports”. He turned sustainability into his mission: in 1994 published the first 
book ever on sports and environment “Greening Our Games: Running Sports Events 
and Facilities that Won’t Cost the Earth”, at a time in which only a few people in the 
world of sports were committed on this topic. It was only in 2001, when David Chernushen-
ko published the document “Sustainable Sport Management” for the UNEP (United Nations 
Environment Programme), several sports managers, governmental institutions, sports equi-
pment manufacturers, athletes, architects of stadiums and sports venues, and many others, 
started to gather information on how to adopt the sustainability principles in their relevant 
areas of activity. The 2012 London Olympics were developed according to sustainability and 
awarded to London in consideration of a strong candidacy based on the total commitment 
in favour of sustainability both in the preparation, execution and planning of the legacy of 
such event. The London Olympics undoubtedly set a new benchmark for sustaina-
bility. Previously in 1992, Fédération Internationale de Motocyclisme (FIM) adopted 
an environmental policy focused on noise control and road safety. The same year in Rio 
de Janeiro, at the UN Conference on Environment and Development (UNCED), most of the 
world’s nations committed themselves to the pursuit of economic development in ways 
that would protect the Earth’s environment and non-renewable resources and adopted 
Agenda 21 as a global action plan to fulfil this commitment. This Agenda 21 was adopted by the 
Internationale Oliympic Commitee at its Session in June 1999 in Seoul and subsequen-
tly endorsed by the entire Olympic Movement at the Third World Conference on Sport and 
the Environment in Rio de Janeiro in October 1999. Huge steps forward were made, and 
others will follow. The world of sports, both competitive and non-competitive, directly and 
indirectly involves a variety of people (athletes, teams federations, organisers, institutions, 
spectators, suppliers, planners, sponsors, communities, etc.), therefore creating a “critical 
mass” fundamental for the structural and cultural change in the behaviour of people when 
facing environmental and social problems, for an important economic and business deve-
lopment, for the health and the wellbeing of the community. 
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•	 Highlight	 the	 activities	 implemented	 thanks	 to	 the	 KiSS	 Mugello	 2016	 pro-
gramme,	aimed	at	promoting	knowledge,	awareness	and	respect	for	the	envi-
ronment	in	the	world	of	racing;

•	 Show	how	all	the	stakeholders	involved	play	a	fundamental	role	in	achieving	
the	objectives	set	by	the	initiative,	which	lead	to	environmental	and	social	su-
stainability;

•	 Collect	 the	results	of	 the	 initiatives	and	activities	carried	out,	by	translating	
them	into	objective	and	quantifiable	information;

•	 Highlight	-	through	the	analysis	of	data	and	results	-	their	environmental,	so-
cial,	media	and	economic	impact;

•	 Highlight	 the	 interplay	and	 the	contribution	 to	 the	projects	of	 international	
organisations,	in	order	to	make	the	world	more	sustainable;

•	 Collect	and	notify	all	the	elements	of	potential	improvement	of	this	initiative	in	
relation	to	its	efficiency,	efficacy	and	repeatability	in	future	editions,	irrespec-
tive	of	the	specific	motorcycle	racing	area.

“Our flagship environment programme KiSS has now been adopted by more 
than 7 circuit-racing facilities and rolled out in 3 different motorcycling di-
sciplines. It will shortly be implemented at the International Six Days of En-
duro. Given this rapid expansion, we need to have figures that will help us to 
evaluate and present tangible results. These results will help us enormously 
to identify risks and opportunities for the future of our sport. 

This programme is based on a very positive approach. It is in line with our 
philosophy of sport that focuses on health, safety and sustainability. KiSS 
enables us to make our events into a vehicle for sharing our values with our 
spectators and audiences in a healthy and entertaining way. 

This study identifies a number of elements we are incorporating into our 
events. These include environmental education, fan engagement, sustai-
nable transport, social contributions to local communities, reducing food 
waste and responsible waste management.  The programme undergoes 
thoroughgoing evaluation in order to help guarantee the future of our com-
petitions in a society that is increasingly demanding the organisation of su-
stainable events.

Enjoy.”

Vito Ippolito, FIM President:

1.3 The purpose of the report
The purpose of this report is to assess the impact of the KiSS (Keep it Shiny and 
Sustainable) Mugello 2016 programme. According to the drafting requirements set by 
the Fédération Internationale de Motocyclisme (FIM), the report was structured accor-
ding to the following items:
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1.4 The environmental commitment of the FIM
The first environmental code adopted by the Fédération Internationale de Mo-
tocyclisme was published in 1994, and is annually revised by the International Envi-
ronment Commission (CIE). The current version updated in 2015 includes rules and 

recommendations that intend to be a point of reference for the pre-
vention of noise pollution, fuel consumption, soil protection, and to 
improve the involvement of the public. The Fédération Internatio-
nale de Motocyclisme has been relying since 2006 on the support of 
the United Nations; in such year, in fact, a collaboration agreement 

         was signed with the UNEP (United Nations Environment 
                                   Programme).

The objective is to set a cooperation framework aiming at reduce 
the environmental impact of motorcycle racing events. The colla-
boration between the Fédération Internationale de Motocyclisme and 
the UNEP targets to promote and support environmental programmes 

on the occasion of the events proposed by the Fédération Internationale de Motocyclisme 
(both before, during and after). In 2012, on the occasion of the World Environment Day, the 
Fédération Internationale de Motocyclisme launched the “Environmental Ambassadors” 
programme, to involve the best riders in sustainability plans with the objective of raising 
awareness through messages stating the respect for the environment.

“From the outset, we have strongly believed in the potential of the KiSS Pro-
gramme inspired by KiSS Mugello in 2013. Since then, many circuits and 
National Federations have been inspired to follow suit. We have seen how, 
year by year, every new edition is improved thanks to the synergies created 
by all stakeholders working together to promote and deliver sustainability 
within the motorcycling family. We have no doubt that this year’s event will 
be a great success with the fans and the Ride Green ambassadors, who are 
among the programme’s main protagonists.”

Kattia Juarez Hernandez,
Director International Environment 
Commission FIM:
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The 5° anniversary of this programme has been celebrated in June 2016. In that occasion, 
the programme has been renewed with a new special mission for the FIM Ride Green Am-
bassadors, i.e. convincing the motorcycle community and not just helping to save the pla-
net.  This “mission” may seem excerpted from a Superhero comics, but it is a huge respon-
sibility that reflects the important role that FIM relied on seven “Super Champions”. It is a 
brilliant campaign aimed particularly at young people passionate about motorcycle racing. 
The Ride Green Ambassadors have morphed into Super Agents with a single mission: to 
save our Planet. Laia Sanz, Valentino Rossi, Alex Salvini, Randy de Puniet, Takahisa 
Fujinami, Marc Márquez and Greg Hancock are the seven environmental ambassa-
dors that work for future generations, promoting a culture of sustainability in sports and 
in everyday life. Marc Márquez was the first rider to join the programme in 2012. The am-
bassadors are high-profile personalities that represent a nation, an organization or, in this 
case, a philosophy of sport: sustainable motorcycling. 

Their activities include:

• Representing FIM in environmental activities;
• Spreading initiatives through social media;
• Presenting the FIM Environmental Award;
• Be the voice for the FIM Ride Green Campaign.

The ambassadors’ voices are a sounding board that can involve millions of passionate. 

Image: 2016 FIM Ride Green Ambassadors Campaign
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The World Environment Day (WED) is a special day established in 1972 by the United 
Nations General Assembly and it is celebrated every year on June 5th, in order to promote 
global awareness about the importance of the environment. The 2016 edition is dedicated 
to one of the main cause of biodiversity loss in the world, the illegal wildlife trade. The chosen 
slogan is “Go Wild for Life”.  

Every year, the trade of wild flora and fauna involves the removal of hundreds of millions 
of plant and animal species from their environment, before being sold at exorbitant prices 
on the black market. This year, the official celebration will take place in Angola, elected host 
nation of the 2016. The African country is severely affected by poaching that threatens the 
survival of elephants and rhinos. “Angola is delighted to host the World Environment Day, 
which will focus on an issue close to our hearts” - said Angolan Environment Minister Maria 
de Fatima Jardim. - “The illegal wildlife trade, particularly the trade in ivory and rhino horn, is 
a major problem across our continent. By hosting this day of celebration and awareness-
raising, we aim at send a clear message that such practices will soon be eradicated.”

Also FIM wanted to celebrate the WED 2016 on the occasion of the Grand Prix of 
Catalunya and inside the KISS Barcelona 2016 programme. 

More information are available on the WED 2016 website (www.wed2016.com).

World Environment Day 
2016
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Air pollution

Waste management

1.5 The italian framework
The Mugello land, located in the northeast of Florence near the Sieve River, is a Tuscan re-
gion rich in history, art and stunning natural landscapes. These landscapes are famous for 
their unique nature, moving from the mountainous and hilly beauty of the Upper Mugello 
Valleys (or Tuscan Romagna) to the flat area teemed with medieval. 

The Medici family, original from this area, gave the first anthropization input with the con-
struction of structures such as palaces, castles and monasteries. The maximum respect for 
the ecosystem and the land makes Mugello a pleasant place but naturalistically vivid. 

To clearly convey the positive contribution produced by the KiSS Mugello 2016 programme, 
it is important to set a general framework of the Italian situation as concerns three funda-
mental aspects related to environmental sustainability and their subsequent impact on the 
community. The following areas were taken into consideration:

The Italian situation is among the most negative ones at European level as concerns PM10, 
PM2,5 (particulates and dusts), as it can be inferred from the “Air Quality Report 2014” pu-
blished by the Environmental Protection Agency. Generally speaking, at European level over 
90% of populations living in urban areas are exposed to fine particulate matters (PM2,5) 
and Tropospheric Ozone (O3) whose levels exceed the thresholds provided for by the re-
gulations in force. Consequently, air pollution turns into premature deaths and healthcare 
costs. Despite an overall improvement in the levels of pollution recorded in the 
last few years, the exposure of Italian citizens to high levels of smog is still consi-
derable. An improvement is certainly supported – although at a low percentage – by the 
new consumption patterns based on sharing (i.e. car and bike sharing) that are becoming 
increasingly widespread in large Italian cities such as Milan, Florence, Bologna Rome and 
Naples.

The production of urban waste is one of the most relevant indicators in the Italian cities, in 
terms of both environmental and economic. The major urban centers have, in general, a 
pro capita production higher than the national average. The production of waste in urban 
centers is inevitably influenced by the tourist flow and commuting. Separate waste collec-
tion is a priority in the integrated waste management system as it allows to reduce the 
flow of waste destined for disposal, influencing positively the entire management system. 
It saves raw materials through recycling and recovery. In 2014, the 85 cities, examined in 
the Urban Waste Report (2015 ISPRA Edition), represented almost the 27% of the natio-
nal separate waste collection with a value, in absolute terms, of nearly 3.6 million tons. A 
positive result was observed precisely in Florence, the Tuscan capital, where the 
separated waste passed from 38.7% in 2012 to 44.2% in 2014.
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Power management The FIRE (Italian Federation for the Rational Use of Energy Conference), dedicated 
to Energy Management Systems and ISO 5000, was held in Milan on  June 21, 2016. The-
re, according to some of the Harvard Business School researches (The Impact of Corporate 
Sustainability on Organizational Processes and Performance, Eccles et al; The Performance 
Frontier: Innovating for a Sustainable Strategy, Eccles, Serafeim), it was explained how com-
panies that invested in environmental and social aspects and governance obtained, from 
the 90s to the present, considerable improvements regarding the value of their shares. 
The Energy Management System (SGE) enables this transformation and results are evident 
in countries such as Germany, USA, Ireland, Sweden and even Italy. However, in Italy the pu-
blic support is less strong. In other countries, the adoption of SGE is stimulated, directly or 
indirectly, by guaranteeing the access for energy-intensive companies to government aid. 
ENEA (Italian National Agency for New Technologies, Energy and Sustainable Eco-
nomic Development) highlighted the good results achieved in 2015 at a national level, 
after the obligation of energy audits for large and energy-intensive companies, imposed by 
Legislative Decree no. 102 / 2014. On December 22, 2015, the association counted 14,000 
audits, involving 7122 businesses (16 volunteers).  

1.6 The KiSS Programme
The KiSS Programme is part of the Ride Green Programme. The KiSS Programme was laun-
ched in 2013, at the legendary Mugello circuit, with the aim of minimizing the environmen-
tal impact caused by the event and encouraging the participation of the fans. One of the 
fundamental aims of the programme is to include the normal environmental standards 
applicable to all our events and to incorporate other actions for the benefit of the envi-
ronment and to reduce the footprint of the event, thereby contributing to sustainable sport 
and the achievement of all the objectives of sustainable development.

Motorcycling as a form of sport, transport or tourism can contribute towards many of these 
overall objectives and that is what the FIM aims to do. Through sport, we can contribute 
environmentally, socially and economically.

The specific objectives to be achieved are the following:

• Higher awareness by the community of motorcycle racers;
• Conceive sustainability as an integrated component of any event;
• Improve the image of the racing world;
• Inspire spectators through messages conveyed by FIM Environmental Ambassadors 

supporting the project;
• Obtain the involvement of the entire community interested in the event;
• Succeed in ensuring the organisation of sustainable events.

The Fédération Internationale de Motocyclisme promoted the KiSS programme in MotoGP 
and other championships, providing support to the tracks that decided to host such initia-
tive, thanks to the fundamental support of Dorna and IRTA (International Road Racing 
Teams Association). In this way, the KISS programme started its journey as from the first 
edition of Mugello in 2013, and further developed with initiatives in the following events 
of the MotoGP championship: 
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• Autodromo del Mugello (Italy): Gran Premio d’Italia TIM (‘13-’14-’15-’16);
• Circuit de Barcelona-Catalunya (Spain): Gran Premi Monster Energy de Catalunya 

(‘14-’15-’16);
• Circuit of the Americas (U.S.A): Red Bull Grand Prix of the Americans (‘14-’15-’16);
• Comunitat Valenciana (Spain): Gran Premio de la Comunitat Valenciana (2014);
• MotorLand Aragón (Spain): Gran Premio Movistar de Aragón (‘13-’14-’15-’16);
• Misano World Circuit Marco Simoncelli (San Marino):  Gran Premio TIM di San  

Marino e della Riviera di Rimini (‘16).

Other circuits and motorsport disciplines, such as Speedway (KiSS Tampere (‘15 -’16) 
and KiSS Varkaus (‘16)) and Trial (KiSS Andorra (‘15 -’16)) began the processes aimed 
at an environmental, social and economic sustainable development. Because, as recogni-
zed by UNEP (United Nations Environment Programme),”Sustainability has no color or 
borders”.

As listed above, the Misano World Circuit Marco Simoncelli joined the Italian KiSS fa-
mily in 2016 at the TIM Grand Prix of San Marino and Riviera di Rimini, 13th round 
of the 2016 World Motorcycling Championship due to be held on September 9-11. 
Social sustainability is one of the main ingredients of KISS Misano, without forget the envi-
ronmental sphere due that for the FIM is compulsory apply the environmental regulation.

Among the initiatives, there are activities to increase and improve the separate waste 
collection, to contrast littering (waste abandon ment) and the food waste. A detailed 
communication plan has been prepared to invite specta tors and fans to get to the circuit 
by using public transport, car pooling or bicycles. Moreover, thanks to agreements with 
public and pri vate mobility operators, there is the chance to benefit from incentives and 
facilitations with regard to trains, shuttle bus, taxi. These initiatives are in addition to 
those already predisposed by the Misano World Circuit in order to facilitate the accessibility 
for persons with disabilities.
Passion and generosity are the ingredients of the charity auction organized in favor of peo-
ple affected by the earthquake in Central Italy.
Unique items are generously donated by teams and riders of the three classes of the Mo-
toGP World Championship (MotoGP, Moto2, Moto3) and auctioned on CharityStars online 
platform.
The charitable initiative is promoted by the Misano World Circuit in collaboration with 
the FIM, IRTA, Dorna, Emilia-Romagna Region, Province of Rimini and the Republic 
of San Marino.

In order to engage the audience, the KiSS Misano initiatives will be conveyed through the 
Misano World Circuit web site, Facebook and Twitter channels and, in particular, through 
the KiSS Misano Twitter channel (#kissmisano).

New KiSS programme
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2. ACTION PLAN

2.1 KiSS Mugello 2016
The KISS programme started its journey as from the first edition of Mugello in 2013, 
promoted by Yamaha Motor Racing (YMR), Mugello Circuit, FIM, Dorna and IRTA, with 
the objective of involving the public through environmentally and socially sustainable initiatives. 

In 2014, after receiving the FIM Environmental Award during the FIM Gala, YMR was recogni-
sed as a sustainability model. Marco Riva, General Manager of YMR, together with Edgar Farre-
ra, Sustainability Director of Circuit of the Americas, received this important acknowledgement 
for the KISS initiative. 

After remarkable success of the 2015 edition, the YMR riders, Jorge Lorenzo e Valentino Ros-
si, and their fan clubs continue to play a primary role in the spreading of the KiSS Mugello 
programme. As  Ride Green Ambassador, the nine-time World Champion Valentino Rossi 
became the spokesperson of the sustainability policy on behalf of the Fédération Internationale 
de Motocyclisme. Valentino Rossi promoted the KiSS Mugello 2016 with his teammate Jorge 
Lorenzo, contributing to develop awareness in the framework of environmental and social 
sustainability. One of the main objectives of the KiSS Mugello 2016 is to increase awareness on 
the need to reduce the environmental impact caused by major events. 

For the 2016 edition, Mugello Circuit decided to entrust the management and coordination of 
the KiSS Mugello to Right Hub, an innovative startup and certified B Corp, specialized in social, 
ethical and environmental sustainability projects. 

	  

13

“Here we come to the fourth edition of KISS Mugello. Together 
with FIM, Circuito del Mugello, DORNA and IRTA, we were the 
promoters of this programme, aimed at drawing fans’ attention 
to environmental, social and economic sustainability. We are 
proud of the work we have done together so far, and especially 
of the fact that other circuits have followed us. I expect another 
positive reaction from the fans coming to Mugello this year, as 
was the case in the past three years. Respecting the riders, re-
specting the environment and helping people who need support 
means behaving in a sustainable way. We at Yamaha believe in 
this concept.”

Marco Riva, 
General Manager YMR:
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2.1.1 Environmental Sustainability
The spectators received 20.000 waste management kits, distribuited by the social enter-
prise L’Orologio through the 10 KiSS Mugello points placed around the track, in order to 
inform, sensibilize and incentive the correct separate waste collection. At the point there 
were also containers destined to the separate waste collection.

In detail, the kit contains:

• 1 biodegradable and compostable bag (certified EN 13432, Mater-Bi);
• 3 colored PE bags for the separate waste collection;
• 1 instruction leaflet for the separate waste collection.

The instruction leaflet for the separate waste collection was also distributed outside the 
circuit to commercial entities of San Piero and Scarperia through the Pro-loco association.  
The map below shows the position of the areas devoted to the kit distribution and to the 
separate waste collection.

Mater-Bi bags design Instruction leaflet 

The map in the instruction leaflet
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During the operational management of the programme, Right Hub was supported by com-
panies operating in the environmental sector. These companies were in charge of the se-
parate waste collection and they ensured that the waste products were sent for recycling.
ERP Italia (Europe an Recycling Platform) provided its waste battery take-back service 
and its containers for the waste batteries collection at the KiSS Mugello points, in the pad-
dock area and in other strategic points of the circuit like offices. The service was managed 
in collaboration with Quadrifoglio, the main operator responsible for the waste collection.

2016 innovation

Photo:  Container for the collection of used batteries

The collection of used cooking oils, carried out in the paddock area and hospitali-
ties, was one of the 2016 new activities. Cooking oil collection service was provided in 
the paddock area and the hospitalities, thanks to Eco.Energia, in collaboration with Qua-
drifoglio, and its «OLLY» programme, which makes use of the used cooking oil to 
produce renewable energy.  The initiative’s coordination required to properly inform the 
paddock operators about the oil and waste management. For this reason, a waste sorting 
guide for operators was distributed in the days preceding the GP.

Moreover, this year, there were four additional containers for the collection of used lubrica-
ting oils, supplied by COOU (Obligatory Consortium of Used Oils). The containers were 
placed in the paddock area to support the teams. 

Image: rear and front cover of the guide for operators Image:  central part of the guide for operators
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In order to facilitate the proper waste management, YMR provided 35 new containers 
for the paddock in Mugello Circuit. 

In order to reduce the use of bottled water and minimise the related waste, inside the 
circuit 15 points of free distribution of drinking water were located. In the following 
images, the containers destined to the separate collection of waste within the paddock 
area. 

Since 2011, Dorna has added to vehicle fleet in paddock the totally electric scooter EC- 03 
Yamaha, with the aim of increasing the sensitivity and awareness of environmental sustai-
nability and safety. 

Photo: Bin used in paddock

Photo: DORNA scooter

Photo:  Point of free distribution of drinking water
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2.1.2 The support to Fondazione Ospedale 
           Pediatrico Meyer of Florence
The 2016 edition continues the initiative already promoted in the 2015 edition. YMR, Mu-
gello Circuit and VR46 organised a fundraising initiative for the Fondazione Ospedale 
Pediatrico Meyer of Florence.

Fans supported this social initiative by buying the t-shirts displaying the text 
“Yellow + Blue = Green” that identify a Rider and a Team that have gone through a sustai-
nable journey.

The t-shirts were sold at the VR46 official shops inside the circuit and the promotional card, 
distributed to the audience, showed the placement of the selling points.

The proceeds amounted to € 1.299,00 were donated to the Fondazione Ospedale 
Pediatrico Meyer.

Another important contribution came from the “aluminum ethical collection” programme 
of CiAl (Aluminum Packaging Consortium), always in favour of the Fondazione Ospedale 
Pediatrico Meyer of Florence.  CiAl donated € 393 to the Foundation, the correspondent 
amount in cash of the aluminum collected during the Grand Prix at the racetrack (314 Kg) 
and at San Piero and Scarperia (341 Kg). The aluminum collection service was provided by 
Quadrifoglio.

Image:  Campaign promotional poster
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“I’m glad that the KiSS Mugello programme is now in its fourth edition. 
As everyone knows, I love Mugello and whatever helps to make it more 
beautiful is welcome. In the past years, and especially last year, KISS 
Mugello delivered very good results and this is also thanks to all the 
people who have joined the initiative. I’m sure this year it will be even 
more successful. Again this year, Mugello Circuit and Yamaha have 
been promoting an initiative to raise funds for Ospedale Meyer in Flo-
rence and I’m very happy about this. I am sure we will form a great 
group that will allow Mugello to remain the most beautiful circuit in 
the world!”

Valentino Rossi, YMR Racer:

Images: Front and back of campaign promotion flyer 
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“Mugello is one of the most beautiful tracks in the world, as well 
as one of my favourites, and the scenery the circuit is situated in is 
fantastic. I am happy to cooperate with the KiSS Mugello program-
me because I believe we should keep its beautiful hills clean and 
enjoy the landscape from Friday to Sunday evening. I trust the fans 
and am sure that they will use the proper rubbish bins and keep 
the environment green. KiSS is a very good cause because anybody 
can participate and together we can really make a difference. I 
know last year’s edition was extremely successful, so let’s make it 
even more of a success again this year.”

Jorge Lorenzo, YMR Racer:

2.2 The info point of KiSS Mugello 2016 
This year, the KiSS Mugello info desk was set up within the paddock area and overse-
en by the Right Hub team. The goal was to raise awareness of all spectators and guests 
flowed in this area. The Right Hub team wore sweatshirts and polo shirts branded KiSS 
Mugello, kindly provided by VR46.  

The Info desk was supplied with eco-furniture made by “green pallet” (wood pallets FSC/ 
PEFC certified), kindly provided by the social enterprise Palm Design. 

Photo: KiSS Mugello Info Point
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The Right Hub team distributed a special pocket-sized leaflet with information about the 
KiSS Mugello programme and its initiatives. 

The team distributed explanatory postcards in support of the initiative for the Fondazione 
Ospedale Pediatrico Meyer of Florence and involved people using gadgets branded KiSS 
Mugello (pins, canteens, stickers and fans).

Photo: KiSS Mugello gadgets

Photo: KiSS Mugello Leaflet

Images: Front and back of KiSS Mugello Leaflet
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The Right Hub team used fun “Handy Banner” to involve spectators, guests and VIP, and 
take pictures with them. The pictures were published on the Facebook and Twitter pages 
of KiSS Mugello 2016.

Photo: Jorge Lorenzo fan club Photo: from the left, 
Kattia Juarez Hernandez (FIM), 

Raimondo Raimondi (RCM), 
Marco Riva (YMR), 

Paolo Poli (Mugello Circuit)

Photo: Angel Nieto, spanish champion

Photo: Marc Marquez, spanish champion Photo: Casey Stoner, australian champion

Photo: Carlos Lavado, venezuelan champion
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2.3 The Promoters
In the framework of a sustainable initiative, the involvement of all the organizations opera-
ting in such sector was fundamental to raise awareness. The stakeholders involved include: 
Dorna, FIM, FMI, IRTA, Mugello Circuit, spectators, local administrations, enterprises, 
media, teams, riders and sponsors. The tasks of the different organizations included the 
following:

DORNA: authorizes and supports project administration and me-
dia events. Dorna is promoter of the MotoGP World Championship, 
and it also  supports at a media level the sport events and all 

                                          the related initiatives proposing a positive image of racing sports. 

FIM: coordinates the programme in the preliminary and organi-
zational part, actively participating in all project phases with the 
collaboration of CIE members, mass media, members of Sports 
Management, photographers, ambassadors and social networks.

MUGELLO CIRCUIT: takes care of the preliminary activities, gets in 
contacts with local gover nments, predisposes the info desk, pur-
chases and prepares the KiSS kits and managed waste collection.

FMI: the Italian Motorcycle Federation, takes care of the general 
interests of the motorcycles’ world, from the motorcycle racing to 
the series production, education and road safety, historical motor-
bike sector and mototurism. 

IRTA: in its capacity as an association of teams participating in the 
championship, it translates into concrete actions the safety and 
sustainability principles suitable for a complex and particular wor-
king environment as the paddock, with the objective of improving 
general conditions and convey a positive message of our sports.
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2.4 Mugello Circuit and the environment
The international Mugello Circuit, owned by Ferrari s.p.a. is an Italian car and motorcycle 
racing circuit. Built in 1972, it is located in Tuscany, in the municipality of Scarperia e San 
Piero. Since 2011 the circuit has been on the cutting edge in terms of environmental sustai-
nability. A 252 kWp photovoltaic plant is installed at the main gallery of the circuit, 
ensuring an annual production of nearly 300,000 kWh, accounting for 20% of total circuit 
needs. 

Thanks to this project, the circuit limited the emission of 211 tons of Co2 per year. 
The track is located in an extremely important natural landscape; therefore, the Manage-
ment of the Circuit used zero-impact and eco-friendly materials for the construc-
tion of the main gallery, helping reducing both pollutants and bacteria.

 The innovative system adopted works thanks to the titanium dioxide (TiO2) included in 
the plates in the form of micrometric particles; this compound markedly reduces the to-
xic pollutants produced. This technology, besides performing an extraordinary bactericidal 
activity, is able to bring pollution values below the threshold of 40 microg/m3 in slightly 
more than 3 hours, as shown by the tests made by some researchers from the University 
of Milan. 

In essence, the supply of over 4,000/sq m of these plates brought to Mugello the 
same NOx reduction as over 1.200 forest trees.

In April 2015 the Mugello Circuit was the first one at world level to obtain the reco-
gnition of “Achievement of Excellence”, the highest level of accreditation in the envi-
ronmental sustainability programme launched by FIA. (Federation Internationale de 
l’Automobile).

As it happened for the Mugello Circuit, the other circuits that joined FIA’s “Environmental 
Accreditation” project are classified according to three levels of performance, starting 
from “Commitment to Excellence”, followed by “Progress Towards Excellence”, and fi-
nally “Achievement of Excellence”. In order to achieve the latter level, circuits must show 
an objective commitment in environmental management, measurement and monitoring of 
performances.

These certifications represent a stimulus for the management of the circuit, which is com-
mitted in a continuous improvement of environmental performances, recognising their re-
sponsibility towards the environment, therefore progressively and continuously reducing 
the negative effects on the environment and at the same time favouring the synergy with 
the community and spectators. 

This is only the latest quality certification rewarding the management systems adop-
ted in the circuit. This facility obtained the environmental management certification 
ISO 14001:2004, and EMAS, and OHSAS 18001:2007 as to health and safety.
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“The KISS programme, at fourth consecutive year at Mugello 
where this environmental project was born, continues to prove 
the ongoing commitment of the Mugello Circuit to increase spec-
tators and paddock operators environmental awareness. The 
Italian Grand Prix 2016, in fact, was characterized by new envi-
ronmental and social initiatives that have been added to those 
already present in previous years.

As Mugello Circuit we are also working hard to obtain the ISO 
9001 by the end of 2016, certification which will add to those 
already obtained - ISO 14001 , EMAS and OHSAS 18001 - and 
the FIA Achievement of Excellence , recognition , the latter , which 
make Mugello the first circuit in the world certified for envi-
ronmental sustainability.”

Paolo Poli,
 Mugello Circuit CEO:

Photo: “Il Casco” at the entry of Autodromo del Mugello
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2.5 The Supporters
The supporters of the 2016 edition are: CWS-boco Italia, Dyson, ERP Italia, HP Italy, Ne-
xive, RCM, Saint-Gobain Gyproc, Toyota Material Handling Italia and YMR. On May 6, 
2016, at the YMR headquarters in Gerno (Lesmo), YMR and Right Hub, an innovative start 
up and certified B Corp, presented the action plan for the KiSS Mugello 2016 to supporters. 
The meeting, besides the explanatory purpose, served to understand better the needs of 
the involved parties and strengthen their involvement in the initiative

Photo: Welcome display for Supporters, with Jorge Lorenzo and Valentino Rossi

Photo: KiSS Mugello 2016 Supporters
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CWS-BOCO ITALIA: one of the internationally lea-
ding service providers of washroom hygiene, mats, 
workwear and textile solutions. Services are aimed 
at companies of all sizes and sectors: manufacturing, 
hospitality, industry, public administration and he-

althcare. The Company believes that the development of innovative products and services 
should support and improve the environmental quality. This goal prompted CWS-boco 
Italy to engage in the development of technologies and processes that can drastically 
reduce the environmental impact. This is demonstrated by the achievement of the ISO 
14001:2004. CWS-boco guarantees the health and safety of its employees and collabo-
rators and it achieved the OHSAS 18001:2007 certification. Moreover, the company is 
certified according to ISO 9001: 2008 and ISO 14065: 2004, it has a Code of Ethics and 
operates by following the Model of organization, management and control required by 
Legislative Decree no. 231/2001. More information about the company’s sustainability can 
be found at: http://www.cws-boco.it/it-IT/node/11309.

Photo: Edgardo Montelli (CWS-boco Italia)
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ERP ITALIA: it is one of the main Compliance Sche-
mes in Italy and manages compliance and take-back 
activities related to any stream of WEEE, Waste Bat-
teries and Photovoltaic Panels. ERP Italia is the Italian 
branch of ERP - European Recycling Platform - the first 
pan-European organization to implement the Euro-
pean Union’s regulations on the recycling of electrical 

and electronic waste (WEEE Directive). After having obtained the Quality-Safety-Environment 
Integrated Certification in December 2012, ERP Italia was also awarded the Attestation for 
Organisational and Management Model DL 231/2001, at the end of December 2013. At 
the end of 2014, ERP Italy drafted its Social Report in according to the requirements of the 
SA8000/2008 certification. ERP is founded on the knowledge that a healthy environment is 
necessary for sustainable economic growth and this is demonstrated by the achievement 
of the ISO 14001: 2004 certification. ERP guarantees the health and safety of its employees 
and it achieved the OHSAS 18001:2007 certification. Moreover, the company is certified 
according to ISO 9001. More information about ERP’s values and qualities can be found at: 
 http://www.erp-recycling.it/perche-scegliere-erp/valori-e-qualita/

Photo: Samantha Charalambous and  
Simone Daverio  (ERP Italia)

DYSON: it is a British manufacturing com-
pany producing household applian-
ces, specialised in vacuum cleaners with  
cyclonic separation. In 2015 Dyson concretely 
contributed to implement the KiSS Mugello 2015 

initiative by installing twenty- four “Air Blade” hand driers in all the toilets within the 
paddock. More information about the sustainability of the multinational are available at:  
http://www.dyson.it/informazioni-su-dyson/ingegneria-sostenibile.aspx

“Air Blade” hand driers was usefull to save paper but also 52,200g of CO2 (calculations 
based on the estimate that an individual uses 2 paper napkins to dry one’s hands, and 
during the MotoGP weekend 20,000 visitors were present in the Mugello paddock)
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HP ITALY:  it is a division of the American multinational infor-
mation technology company, specialized in developing har-
dware, designing software and delivering services. In 2011, HP 
was the world’s largest manufacturer of laptops and PCs. The 
company’s mission is to create technology that makes life bet-

ter for everyone, everywhere.  Sustainability is at the heart of the business strategy and in-
fluences how HP designs, manufactures and collaborates across the entire value chain.  HP 
is embracing the circular economy across its value chain in order to maximise the efficiency 
and face the toughest challenges in society. HP was one of the first global companies to 
achieve the ISO 14001 certification for worldwide manufacturing operations. In 2016, HP 
Italy launched the competition “WIN THE MUGELLO 2016!” in order to show its commit-
ment in the production of eco-friendly printers. During the contest (from 23 March 2016 to 
23 April 2016), managers and employees of HP Italy’s client companies received the “HP 
Notes”, i.e. a kit containing Post-it personalized with sustainable ideas. The aim was to pro-
vide Post-it and, at the same time, spread green ideas for sustainable innovation. The con-
test’s prizes were entry tickets for the Pit Lane Tribute at the Mugello racetrack during the 
final race of Sunday, May 22, 2016. More information about the sustainability of HP are 
available at: http://www8.hp.com/it/it/hp-information/environment/index.html#.V6h5EriL-
TIU

Image: HP notes Photo: Hp Italy Management and stakeholders
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NEXIVE: it is the first private postal operator in 
Italy delivering mail, parcel and digital solution 
and it is a, important point of connection for com-
panies, people, documents and goods. Every day 
over 30,000 business operators in Italy choose Ne-

xive, among banks, insurance companies, utilities, SMEs and Public Administrations. Ne-
xive reaches 80% of Italian families delivering 505 million letters and 1.8 million packa-
ges per year. Sustainability is at the heart of Nexive and its commitment is demonstrated 
by the achievement of the ISO 14001 and FSC® certifications (Environmental and fo-
rest management), the OHSAS 1800 certification (Occupational Health and Safety), the 
ISO 9001 certification (Quality Management) and the ISO 27001 certification (Informa-
tion security management). Moreover, the company adopted the model of organisation, 
management and control pursuant to Legislative Decree 231/2001. In 2015, in addi-
tion to its commitment to reducing the energy consumption and maximizing the ener-
gy efficiency, the company acquired 100% of the energy from renewable sources. Also 
in 2015, the company adopted a Code of Ethics and obtained the Social Footprint 
Certification. More information about Nexive’s corporate social responsibility are available at:  
http://www.nexive.it/corporate/responsabilita-sociale.

RCM: it produces and markets professional cleaning 
equipment, sweepers, washer-driers and street sweepers ap-
preciated all over the world for their high performance and 
reliability. RCM has been collaborating since 2009 with YMR 
for the cleaning of the headquarters of the race division in 
Gerno (Lesmo), and for the assistance in developing the pro-

gramme that YMR is carrying out on the environmental sustainability of the racing activity. 
The attention paid to the environment by RCM resides in facts, products and production 
systems, rather than in words. The company has a 185kW photovoltaic plant providing 60% 
of the energy used in their facilities, hence reducing CO2 emissions by 160 tons per year. 
RCM equipment is endowed with devices for the reduction of the environmental impact 
and the safeguard of resources, including motor sweepers with hydraulic exhaust whose 
filters can block PM10, or washer-driers endowed with the Aqua Saver system used to 
reduce water consumption. The company is certified according to ISO 9001: 2008. More 
information about actions dedicated to sustainability are available at: http://www.rcm.it/ita/
rcm-ambiente.asp.
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SAINT-GOBAIN GYPROC: it is a brand of the Saint-
Gobain Group, the world’s leading manufacturer and 
supplier of dry lining and ceiling solutions. It resear-
ches and develops innovative solutions that have uni-
que, naturally occurring properties of fire resistance, 

humidity control, acoustic and thermal comfort and infinite recyclability. The raw material 
used is gypsum. Gypsum is extracted from natural deposits free from harmful ele-
ments; during the transformation process, the output is only water vapor atmosphere in 
the gaseous state, unlike other products that emit carbon dioxide. The Gypsum doesn’t 
contain mineral oxides and it is free from fibers and toxic components. It doesn’t burn, 
corrode or intoxicate and it can be used without protections, in total safety for the 
operators. In 2011, the company started the Gy.eco project in order to develop a system 
to manage and cover waste from dealers’ and installers’ laying and after-sales activities in 
the field of dry systems. Gy.eco guarantees the recovery of 95% of the waste material and 
the possibility to create new and controlled raw material certified in accordance with the 
legislation in force. This means reducing the disposal of a material which would otherwise 
be treated as waste, as well as contributing to the reduction of environmental impact and 
the creation of sustainable buildings. For more information on the project visit:  http://www.
gyeco.it/progetto.html.

On April 21, 2016, at the headquarters of YMR in Gerno (Lesmo), YMR, RCM and 
Right Hub presented the KISS Mugello 2016 programme to GSA journalists (Envi-
ronmental Services Newspaper) and environmental hygiene’ operators and associations. 

Photo: RCM meeting
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YAMAHA MOTOR RACING: it is the first in the racing in-
dustry to earn the renewal of the ANAB accredited OHSAS 
18001:2007 and the newly revised ISO 14001:2015 certifi-
cations from Intertek. YMR’s continuous efforts to excel in 

both health & safety and environmentally responsible operations is a long-term project 
evolving from the conviction that health and safety are not an option but are a necessity. 
The journey towards achieving these milestones started in 2008 when the company de-
cided to change the way it operated, focusing on a number of factors such as personnel 
training, the management of dangerous goods, safety procedures, recycling and the way 
the hospitality is constructed and dismantled. With its goals firmly set in 2009 it only took 
the organisation one year to be awarded the ISO 14001:2004 Environmental Management 
System certificate (2010). Further efforts to improve working practices led to the awarding 
of the BS OHSAS 18001:2007 Occupational Health & Safety Management System certificate 
only three years later (2013). YMR shared its experiences and practices with motorcycle 
racing’s key bodies, including FIM, IRTA and Dorna Sports to help the entire paddock com-
munity make progress in their environmental and health & safety management. The or-
ganisation had both certificates renewed in 2014.The improvements made in all aspects 
of YMR’s MotoGP operations, including the collaborations with numerous partners and 
suppliers, have been instrumental in gaining the certificates. In addition to the reduction 
of environmental impact and risks for workers, The YMR’s aim is to involve all MotoGP’s 
players, just as it is doing through the KiSS Mugello programme.For more information visit: 
http://www.yamahamotogp.com/

TOYOTA MATERIAL HANDLING ITALIA: its history 
dates back to 1978, and today it is the organisation 
stemming from TOYOTA, the world leader in the pro-
duction of means and solutions for goods handling. 
Form the supply of a lifter to the organisation of a 

warehouse equipped with shelves and WMS management software, up to automatic wa-
rehouses, Toyota Material Handling is a sole supplier in charge of tailored intra-logistics. 
The purpose of intra-logistics is to determine the best possible result in terms of efficacy, ef-
ficiency and safety. Toyota Material Handling believes that the respect for the environment 
is the milestone of the business of a winning company. In line with the environmental 
regulation project adopted by Toyota Industries Corporation (TICO), Toyota Material 
Handling includes and promotes in its projects the respect for the environment, and tri-
es to reduce the impact generated by its products during the four phases of a lifecycle: 
design, production, use and recycling.  A greater focus on sustainability in Italy at TMH:   
http://www.toyota-forklifts.it/It/About%20us/Pages/Environment.aspx.
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2.6 Waste Management
For the proper management of KISS Mugello 2016 has also been es-
sential the cooperation of seven waste management organisations. 
These organisations are: Consorzio Imballaggi Alluminio (CiAl), Consorzio Obbligatorio 
degli  Oli Usati (COOU),  L’Orologio, Eco.Energia (Olly®),ERP Italia, Publiambiente, 
Quadrifoglio. They provided Mugello Circuit with waste management equipment, vehicles 
and operators.

CIAL: it is a non-profit Consortium representing the 
commitment of Italian manufacturers and users of 
aluminum packaging to research into new ways of 
reducing and reusing packaging which reconcile the 
demands of the market with the need to protect the 
environment. The consortium guarantee collection 

and recycle of post-consumer aluminum wastes collected by municipalities in Italy through 
separate collection: beverage cans, tins and trays for food, aerosol cans, tubes, thin sheet, 
caps and closures. This activity has increased the amount of aluminum packaging collected 
in recent years to meet and even exceed the requirements of European legislation. 

COOU: the Mandatory Consortium for Used Oils 
(COOU) is the first national environmental organiza-
tion dedicated to the separate waste collection: cre-
ated by Decree of the President of the Republic 691 
of 1982, in compliance with EU Directive 75/439, it is 
joined by all companies that, also as importers, place 

lubricating oil on markets. The Consortium is a positive example of public-private partner-
ship: four ministries (Environment and Protection of Land and Sea, Economic Development, 
Health, Economy and Finance) have representatives in the consortium’s governance bo-
dies, while the management responsibility is private. In addition to ensuring the national 
collection of used lubricating oils, destined primarily to the regeneration industry, the con-
sortium informs the public opinion about the proper management of waste oils. 

L’OROLOGIO: born in 1981 in Tuscany, L’orologio 
widened its services to several sectors: civil and in-
dustrial environment cleaning, maintenance and 
construction of residential and industrial hydro-
thermo-sanitary system, green areas and parks, civil 
and industrial flooring cleaning, porter and concierge 

services, back off services and event management. The cooperative strategy wants to intro-
duce an integrated quality and environment management system, based on appropriate 
processes for the organization’s needs, according to ISO 9001:2008 and ISO 14001: 2004. 
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ECO.ENERGIA (Olly®): Olly® is the most modern sy-
stem of collection and recovery for domestic and pro-
duction waste cooking oil. The system takes its name 
from the yellow reusable container “Olly”. The Olly 
System allows a clean and efficient collection of used 
cooking oils and fats and their recycling as biodiesel 
and energy from renewable sources. After starting in 
1999 in Tyrol, currently more than one million Austrian 
households use this collection system. Even in South 
Tyrol and Bavaria, the used cooking oils are collected 

by Olly®. The Olly system was developed by ARGE Energie & Treibstoff aus Fett, a working 
group composed of Abfallwirtschaft Tirol Mitte GmbH and Abwasserverband Hall in 
Tirol - Fritzens.

ERP ITALIA: ERP Italia is a supporter of KiSS Mugello 
2016 and it kindly provided the containers for the col-
lection of waste batteries in the KiSS Mugello points, 
in the paddock area and in other strategic points. The 
collected waste batteries were then recycled by them.

PUBLIAMBIENTE: Publiambiente s.p.a. is a company 
of the Publiservizi group that deals with the collec-
tion of municipal solid waste, recycling, treatment of 
recoverable materials and final disposal of those are 
not recoverable. The company also manages street 
cleaning, disinfection and disinfestation operations 

and maintenance of public parks. Publiambiente’s mission is to provide a global service to 
high standards of quality and safety, by applying in the conduct of its business principles 
of effectiveness and efficiency, while never forgetting the primary role of individual citizens 
and community.

QUADRIFOGLIO SERVIZI AMBIENTALI AREA FIO-
RENTINA:  it is an environmental hygiene company 
that operates in Florence and it is committed to meet 
the evolving and increasingly complex needs of users 
according to the signed service contracts with mu-
nicipalities, the Service Charter, the law and the cur-

rent authorization acts. Thanks to its workers, an advanced technology equipment and a 
waste treatment and disposal system, Quadrifoglio aims at make better and cleaner the 
environment in the city in which it operates. Quadrifoglio adopted a Code of Ethic and 
the Model of organization, management and control required by Legislative Decree no. 
231/2001. The company is also certified according to ISO 9001, ISO 14001 and OHASAS 
18001.



34

	  
Action Plan

2.7 Communication activities
In order to extensively disseminate the KiSS Mugello 2016 programme, it was es-
sential an effective communication strategy, able to provide support to the initiati-
ve and to those that participated in it. The main point of reference was the website 
www.kissmugello.com, available both in Italian and in English, providing information on 
the initiative and on the objectives achieved in past editions. Communication was then 
carried out in the social channels of KiSS Mugello 2016, including Facebook that is used to 
have a direct contact with users, and which represents a source of updates and curiosities 
on the event. Promoters and the Supporters fostered the process for spreading the 
initiative thanks to their publications in web channels, social networks and press releases. 
Any information on the communication flow generated is available in the document “Media 
and Social Network Dissemination Report 2016”.

Image:   Media and Social Network Dissemination Report 2016 Cover
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3. FIGURES

3.1 Separate waste collection and calculation of 
CO2 emissions
In order to establish the sustainability degree of a sporting event It need to measure the 
amount of waste that is produced in relation to it. But not only, we must also measure the 
waste products during construction and decommissioning, so in preceding and following 
days.  The following figure summarizes the results of waste collection on Gran Premio d’I-
talia TIM 2016.

The waste management included:

•	 8	demountable	waste	compactors	(Bucine	and	Casanova	area);
•	 6	demountable	truck	and	tank;
•	 1	traditional	compactor;
•	 54	points	for	the	waste	collection	of	paper	and	cartboard,	mixed	materials	and	
general	waste;

•	 15	containers	for	the	separate	collection	of	waste	batteries	(offices,	main	en-
trances,	KISS	Mugello	points	and	the	KISS	Mugello	info	desk	within	the	pad-
dock);

•	 30	containers	 for	 the	separate	collection	of	used	cooking	oil,	 located	 in	 the	
paddock	and	hospitality	area.	

•	 The	setting	up	of	the	ecologic	area	to	better	define	the	functions	and	the	sepa-
rate	waste	collection.	All	containers	have	been	provided	with	special	magne-
tized	signs.

During the World Championship, two GORENT-DUCATI ENERGIA electrical cars have 
been used for the movements within the sport facility and for the control of the equipment 
used for the waste collection. During the event, about 500 km have been covered with 
these cars. 

Photo:  Gorent-Ducati Energia electric car
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MATERIAL Kg		COLLECTED
CONVERSION
	COEFFICENT

Kg	CO2 Kg	CO2	SAVED

ALUMINIUM  314 0,021 6,6 0,1

PAPER	AND		
CARDBOARD

8.645 0,021 181,5 2.533,03

IRON 100 0,001 0,1 0,1

UNSORTED	WASTE 84.000 0,421 35.364 -

BULKY	WASTE 5.730 0,001 5,73 -

WOOD 3.060 0,021 64,26 1.854,36

MIXED	METAL 3.750 0,021 78,75 1,125

USED	COOKING	OIL 120 0,021 2,52 378*

ORGANIC	WASTE 5.160 0,006 30,96 3.477,84

USED	BATTERIES 115 0,065 7,47 1,21

PLASTIC 22.936 0,021 481,66 300,46

GLASS 4.400 0,021 92,4 21,12

SEPARATE	WASTE
TOTAL

54.330 Kg	CO2	TOTAL Kg	CO2	SAVED	TOTAL

36.315,95 8.567,34

UNSORTED	WASTE	
TOTAL

84.000

WASTE	TOTAL 138.330

The following table summarizes the results of the separate waste collection for the Gran 
Premio d’Italia TIM 2016. Simultaneously, we calculated the CO2 emissions generated by 
the materials recovery and the mixed waste disposal (the conversion coefficients refer to 
the closed loop recycling activity). In order to calculate the Kg CO2 saving, we calculated 
the difference between the Kg CO2  generated by the proper treatment of separate waste, 
through their recovery, and by a possible disposal. For this purpose, we used the conver-
sion table of DEFRA (Department for Environment Food & Rural Affairs).

*the data indicate the CO2 emissions reduction achieved through the 
use of biofuel, made by used cooking oil, instead of diesel  

(source:Eco.Energia).

Each recyclable materials, if is differentiated and recycled properly, can have a second life, 
becoming a resource from waste. It bring countless benefits to the environment and the 
community, such as a reduction of greenhouse gas emissions and pollution, in addition to 
energy and raw materials savings. 

Hereunder some examples:

• Recycling one aluminum can saves the 90% of the energy needed to produce a new one 
and the 314 Kg of aluminum collected during the GP will allow to produce more 
than 19.600 new cans (establishing 16 grams as average weight of a can). 

From waste to resource
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3.2 Transportation data
To calculate CO2 emissions related to transportation, it was considered the official data 
provided by Autostrade per l’Italia, related to the inbound traffic at Barberino toll booth 
during the days of 20-21-22 of May. The total amount of vehicles was 50.266 (45.343 cars 
and motorcycles; 4.923 buses and campers). In order to estimate the distance traveled 
by each vehicles to reach and leave the Mugello Circuit, we proceeded by calculating the 
average of Km that separate the circuit from the 278 locations along the peninsula indica-
ted by Autostrade per l’Italia. Even for this calculation, it was used the conversion table of 
DEFRA (Department for Environment Food & Rural Affairs).

VEHICLES
VEHICLES
NUMBER

KM	ROUTES
AVERAGE
(round	trip)

CONVERSION
COEFFICIENT

Kg	CO2

CARS	
and

	MOTORCYCLES
45.343

592

0,15 4.026.458,4

CAMPERS
	and	
BUSES

4.923 0,27 786.892,3

Kg	CO2	TOTAL 4.813.350,72

Transportation
from Italy

Data collection:  Right Hub

• Recycling glass it will be possible to produce new bottle saving materials and energy (glass 
is a 100% recyclable material).

• Producing recycled paper requires 60% less energy and 80% less water than the virgin 
paper and each ton of recycled paper avoids the felling of about 15 trees.

• From organic waste you can get the compost.
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3.3 Editions comparison
The following chart illustrates and compares the separate waste collection’s results achie-
ved in the KISS Mugello editions and highlights the continuous improvements.

2013 2014 2015 2016

SPECTATORS
108.000 110.000 139.452 152.443

SEPARATE	WASTE	TONS 17,1 20,9 43,93 54,33

ALUMINIUM,	PAPER	AND	
CARDBOARD,	PLASTIC,	

GLASS	TONS
12,6 15,5 40,30 36,295

ORGANIC	WASTE	TONS 4,5 5,4 2,38 5,16

USED	BATTERIES	TONS - - - 0,115

COOKING	OIL	TONS - - - 0,120

IRON	TONS - - - 0,100

BULKY	WASTE	TONS - - - 5,73

WOOD	TONS - - 1,25 3,06

MIXED	METAL	TONS - - - 3,75

KITS	DISTRIBUTED 5.000 20.000 20.000 20.000

Data collection:  Right Hub
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According to the increase in audience, the urban waste, collected in the paddock and public 
areas, increased by 30% compared to 2015, passing from 96,560 kg to 125,690 kg. The 
intercepted product types were higher this year (waste batteries and used cooking oil) and 
12,640 kg of assimilated waste (mixed metal and bulky refuse) have been recovered. The 
total waste, collected during the World Championship, amounts to 138.330 Kg and the 
separate waste collection represents the 39.8%. This percentage is totally recovered. In 
fact, compared to last year, the percentage of impurity in the recycling flows has decreased 
thanks to greater accuracy in the ecological island management and to the increasing awa-
reness of spectators.

Moreover, thanks to a better training for the operators, the management of special situa-
tions was optimal, even during emergencies. 

It is important to take into account that the 75% of special waste collected in the 
circuit (20.225 kg on a total of 26.752 kg, data at 30-06-16) has been recovered.

3.4 Quadrifoglio official report
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3.5 Social networks exposure
With regards to the collected data, the following chart shows the number of contacts po-
tentially exposed to the communication actions taken by promoters and supporters of the 
KiSS 2016 Mugello programme.

FACEBOOK
(Like)

TWITTER
(Follower)

TOTAL

CWS-BOCO	
ITALIA

210 63 273

DYSON 768.939 39.000 807.939

ERP	ITALIA 1.884 68 1.952

FIM 111.007 47.400 158.407

HP	ITALY 2.473.612 16.500 2.490.112

INFLUENCERS
(Right	Hub,	Luca	
Guzzabocca,	
Marco	Riva,	
Kattia	Juarez	
Hernandez)

- 2.524 2.524

KISS	MUGELLO 2.150 178 2.328

MUGELLO	
CIRCUIT

280.496 16.200 296.696

	NEXIVE 99.360 1.344 100.704

RCM 535 258 793

SAINT-GOBAIN	
GYPROC

17.310 - 17.310

YAMAHA
	MOTOR	RACING

2.112.254 418.000 2.530.254

TOTAL 6.409.292

Data collection:  Right Hub
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3.6 Key Figures
The following table shows all KiSS Mugello 2016 numbers.

MEDIA	ACCREDITATION 578 from 32 different nations

TELEVISION	AUDIENCE	
11.486.368

SOCIAL	NETWORKS	EXPOSURE 6.409.292 contacts

WASTE	MANAGEMENT	KITS	DISTRIBUTED 20.000

SEPARATE	WASTE	COLLECTION 54.330 Kg

SPECTATORS 152.443
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Fédération	Internationale	de	Motocyclisme
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